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In my first full year as Chairman of the Odyssey Trust, I 
would like to pay tribute to my fellow Board members 
and thank them for their support throughout the year.  
I would also like to welcome to the Board Mrs Lesley 
Bourke, Mr Jeremy Mills and Mr Glenn Jordan and wish 
them every success.  The Trust Board is committed to 
maintaining and developing the Odyssey in keeping with 
our founding principles.

As Chairman of the Odyssey Trust it is with pride that I 
present the 2016 Annual Report.  We have had a number 
of notable successes in 2016 including the second staging 
of the NCAA Friendship Four Ice Hockey Tournament 
in the SSE Arena.  I am delighted that our relationship 
with SSE goes from strength to strength and I am looking 
forward to our exciting new pantomime initiative in 2017.

W5 experienced another record year for attendances 
and is well established as the premier centre for Science 
education in Ireland.  There have been a number of new 
investments in gallery refurbishment during the year and 
the forthcoming opening of W5 Spacebase will certainly 
be worth waiting for in early 2017.

The Belfast Giants have continued to cement their place 
in the sporting fabric of Northern Ireland.  Whilst we did 
not hit our normal heights of expectation on the ice, it 
was a transitional year and I wish Coach Walser and the 
team of 2016/17 all the best in their sporting endeavours.  

I also commend IHUK and the Giants team for bidding 
for and winning the right to host the IIHF World 
Championships in Belfast in April 2017.  It has been 25 
years since a World Tournament has been hosted by 
Great Britain and I am very proud that this event will 
happen in Belfast.

I am very hopeful that 2017 will be a pivotal year for the 
Pavilion and that a solution will be developed that will tap 
into the undoubted potential of this facility.  The area is in 
need of significant investment and we would like to see it 
re-launched as a family friendly environment. I hope and 
trust that the work will commence during the 
coming year.

The Odyssey Trust is proud of its charitable objectives 
and the Board will continue to put its obligations at 
the centre of everything that it does.  The Board are 
committed to delivering a World Class Experience in all 
parts of the business and our Management Team under 
the leadership of the Chief Executive, Robert Fitzpatrick, 
have been tasked to deliver that vision.

I wish them well in their endeavours to develop 
this vision.

ERIC PORTER - Chairman
The Odyssey Trust Company Limited
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Text...

2016 saw us all coming to terms with a fairly difficult 
trading year across all of our businesses.  We have set 
a high bar of expectation with regards to business 
performance and whilst our team has embraced the 
challenge, a poor touring year in the Arena and other 
external influences has caused us to redefine 
our objectives.

We have had a significant amount of planning activity and 
a desire to further enhance our green energy credentials 
by introducing a new solar power initiative. That will 
go live in the early part of 2017.  We also embark on 
the first stage of our master planning requirement with 
a significant infrastructure project in the car park and 
Queen’s Road.  I am also very hopeful that we have 
reached a conclusion to the development of the Pavilion 
and I am looking forward to finally redefining Odyssey as 
the complete family friendly environment.

We have achieved a new commercial presence in the 
marketplace and our partnership with SSE Airtricity 
is going from strength to strength with some very 
interesting initiatives in planning for 2017.

W5 continue to perform as the leading Science 
Education destination in the country.  They have set new 
levels of attendance and their commitment to STEM is 
laudable.  We have an ambitious development plan in 
place for W5 and I look forward to the unveiling of new 
content in 2017.

The Odyssey Trust now provides employment for 
nearly 600 full and part time staff across the site.  I 
must commend the dedication and commitment of 
my Management Team and the heads of each of the 
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businesses – none of this would be possible without the 
efforts of a great team. 
I am extremely fortunate to lead a great team of people 
who are dedicated to the success of Odyssey.

The Belfast Giants continue to grow the franchise across 
every part of the business.  I am delighted at the form 
they have shown in 2016 and I congratulate Coach 
Walser on his efforts to date.  

It is also a tremendous honour for the organisation and 
the City to be named as the host for the 2017 1B World 
Championships in April 2017.  

Following the successful conclusion of a second NCAA 
Friendship Four where the Vermont Catamounts 
defeated Quinnipiac Bobcats in the final, the organisation 
continues to go from strength to strength.

In 2016 we embarked on the development of a new 
Customer Experience initiative where we commit to 
define the ‘Best Experience Every Time’.  We will be 
launching the initiative in early 2017 and we look forward 
to enhancing our digital application and creating even 
more content for the customer.

The final word is reserved for you ‘the customer’.  I and 
my team are committed to creating the best customer 
experience in all of our businesses – I commend the 
efforts of all of my team in 2016 and look forward to an 
exciting 2017.

ROBERT FITZPATRICK - Chief Executive
The Odyssey Trust Company Limited
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W5 ACHIEVEMENTS
& PERFORMANCE

In 2016, W5 celebrated its 15th Birthday with yet another 
record breaking year, attracting over 263,000 visitors on site 
and reaching nearly 370,000 people through our overall 
admissions, outreach and corporate programmes.  In a busy 
and highly varied year, activities have covered everything 
from live performances, cutting edge exhibitions and record 
numbers of participants at events. We even had an astronaut 
dropping in to enjoy the fun!

An extensive programme of public events, exhibitions and 
engagement activities were delivered across the year.  This 
included The Wellcome Image Awards, an exhibition of 
striking and technically excellent scientific images, staged in 
partnership with the Wellcome Trust.  Two new exhibitions 
were also developed in-house, Better Stronger Faster 
and Build It! ‘Better, Stronger, Faster’ was developed 
in partnership with Queen’s University, Sport Northern 
Ireland’s Sports Institute, Ulster University, The Greenpower 
Education Trust and others as part of the Northern Ireland 
Science Festival. This temporary exhibition explored the 
modern world of sport and how cutting-edge science is 
being employed to develop new materials, equipment and 
techniques. As part of the Festival and to tie in with the 
exhibition W5 also presented a day of talks and demos 
in the lecture theatre which included ‘The Science and 
Medicine Behind Sporting Success’, ‘The Physics of Martial 
Arts’, ‘Fitness Genes’ and ‘Are Stem Cells the answer?’ as 
well as hosting the ‘Deaf Scientists’ a specially developed 
chemistry based public show, fully signed and performed by 
members of the deaf community. 

This year saw a change of focus in the public events 
programme, with the development of new theatrical science 
shows. The first of which, ‘The Big Bang Theatre’ making 
its debut in March. Danger, humour, excitement and some 
very cool science combined to make a really entertaining 
experience for all the family and was a huge hit with visitors.  
Easter Carnival Games finished off the month - a series of 
old fashioned games with a modern technological twist!

Capital development continued in April with the arrival 
of ‘Augmented Reality’ to W5. This new iconic exhibit 
premiered with ‘An Encounter with Dinosaurs’. Visitors could 
see themselves on the big screen with some of the most 
realistic animated computer generated dinosaurs outside of 
a movie theatre and proved to be another big hit.

For Summer 2016, W5 developed and staged the ‘Build 
It’ exhibition. During July and August visitors could build 
it really big with Imagination Playground’s Big Blue Blocks, 
they could build it in all sizes with KAPLA or build it small 
with a wide range of natural wood blocks, bricks, logs and 
shapes. The exhibition also featured Queen’s University’s 
‘World Record Breaking Meccano Bridge’ - the Big Bridge 
Build was a year-long project which was the brainchild of the 
Queen’s University Belfast’s School of Planning, Architecture 
and Civil Engineering.  Academics and students created the 
bridge, with the help of local school children, as part of 
the university’s outreach programme to encourage more 
children to think about careers in STEM. The exhibition also 
played host to ‘The Dome’ and ‘Marble Run’ design and build 
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challenge events in the afternoons.  This summer exhibition 
was subsequently transformed and installed into its new 
permanent home on level 4 where it became the new 
‘Construction Zone’.

Autumn and Winter saw the return of family favourites, with 
some decidedly ghostly goings-on in ‘Monster Manor’ and 
the return of Santa and ‘The Winterland Express’. 

The Education team continued to provide innovative and 
engaging programmes for schools, groups and the public 
with in-house and outreach activities continuing to grow. 
In addition to a daily programme of interactive public shows 
and events, new curriculum based programmes, workshops 
and activities have been developed for formal and informal 
groups. W5’s Bright Sparks Summer Camp ran for three full 
weeks demonstrating an increasing demand for quality STEM 
informal education programmes from the public.

W5’s Early Years programme, Little Sparks, was re-
launched in September 2016 with a new format and revised 
pricing and has grown from strength to strength. This is a 
monthly Parent & Toddler programme aimed at children 
aged between 18 months and 4 years, and includes subject 
areas such as Caterpillar Capers; Bubbles and Balloons and 
much more.

Funded Programmes continue to play a key role in 
ensuring that W5 is able to develop new, innovative and 
topical programmes that are as accessible as possible to 
visitors, both geographically and demographically.  A number 
of new initiatives were developed including ‘The Crunch’, 
part of a national Food and Drink programme for families 
with the Association of Science and Discovery Centres, 
delivered in-house and at outreach locations, targeting 
communities in areas with multiple deprivation measures 
or having low science capital.  This was also mirrored with 
‘Waste Watchers’, a programme to promote sustainable 
waste management commissioned by the Waste and 
Resources Action Programme UK (WRAP) delivered to six 
council areas in Northern Ireland.  Community engagement 
also played a key role in a programme delivered with the 

Wellcome Trust and the Prince’s Trust aimed at engaging 
youth and community group leaders with STEM.  In parallel, 
our programmes for disadvantaged children continued 
with ongoing support from Children in Need, enabling 
an outreach programme for patients at the Royal Belfast 
Hospital for Sick Children.  Through a new initiative, the 
team also started working on a regular basis with the NI 
Children’s Hospice delivering specially developed activities 
for teenagers with life limiting illnesses.

The importance of partnerships continues, with initiatives 
such as ‘Around the World in Storytales’, a literacy 
and ICT programme supported by the British Council for 
primary schools and ‘Explore Your Universe’, an exciting 
national project supported by the Science and Technology 
Facilities Council aiming to inspire a sense of excitement 
amongst young people around the physical sciences. 

Site wide education initiatives continue to be explored with 
funding secured with the Belfast Giants through OFMDFM’s 
‘Together Building United Communities (T:BUC)’ fund 
to develop and deliver a Hockey / STEM Summer Camp 
in August 2016 for community groups.  Further cross 
community / cross site activities were developed with 
these groups to support this initiative and create a legacy 
piece that will be used to further enhance site wide public 
engagement and education.

In November 2016, the second Friendship Four Festival 
of STEM took place, again as part of an Odyssey site wide 
international programme of engagement.  In addition to the 
sporting elements of competition for the Hockey Belpot 
Trophy, the key educational aims of the initiative to focus on 
social inclusion and engagement were supported through 
a month long programme of activities at W5.  This included 
something for everyone such as:
• ‘Superhuman’, exploring medical and technological 
developments within prosthetics with experts and clinicians 
from Musgrave Park Hospital; 
• ‘The Science of Sport’ with Ulster University; 
• ‘My Place in Space’ with Dr. Niamh Shaw, DCU
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• ‘Danny Carmo’s Mathematical Mysteries’ with Cahoots NI 
Theatre Company, 
• ‘Fantastic Females: Local Issues; Global Impact!’ with Ulster 
University Business School, the CBI and Young Enterprise

Activities culminated with the Big STEM event on Friday 
26th November with nearly 1,000 young people engaging 
in STEM activities at W5 before heading in mass to the 
opening ice hockey game.  

However the main highlight for Education, was on 18th 
October 2016, when W5, with support from the NI Space 
Office, UK and European Space Agencies, welcomed 
astronaut Tim Peake, the first British astronaut to visit the 
International Space Station to W5.  During an inspirational 
talk and Q&A session to a packed and enthralled lecture 
theatre, Tim talked about his time in space and answered 
questions posed by young people in the audience. A truly 
out of this world experience for all involved.

After a UK wide government review, the STEMNET 
Contract held by W5 was relaunched as a STEM 
Ambassadors Hub, and the contract extended through to 
March 2018 enabling W5 to continue to deliver this fantastic 
initiative to engage young people with role models from 
all aspects of STEM. The new programme targets not only 
post primary students, but its reach has been extended to 
include primary pupils, youth and community groups, aiming 
to have a much greater societal impact.  This programme has 
seen over 1,250 volunteer STEM Ambassadors recruited 
helping to deliver STEM engagement events for over 50,000 
young people over the course of the year.  Major events 
have included ‘Decision Makers’ aimed at key stage 3, 4 and 
5 students planning their academic or vocational futures 
with STEM, Careers Interview Days with organisations as 
diverse as STEMettes and the RAF, competitions such as 
TechKnow Clubs and Cisco Little Big Awards promoting IT 
and programming skills, and many many more.  The success 
of this initiative means that it is now built into teaching plans 
in schools, with over 98.5% of post primary schools actively 
engaged.

In 2016, W5 was delighted to announce two new 
sponsorship agreements with SSE and Danske Bank. 
‘Education at W5 powered by SSE’ sees a collaborative 
partnership over five years which aims to promote school 
engagement with STEM activities across Northern Ireland 
and beyond. Danske Bank came on board as a sponsor of 
maths themed exhibits within the level 4 gallery, including 
newly commissioned exhibits housing ‘Moneyville’.  Despite 
a change of ownership at The Outlet in Banbridge, this 
sponsorship partnership has been retained, with W5 Lite at 
The Outlet continuing to attract visitors for taster sessions.  
The facility was completely refurbished in 2016, with new 
exhibits and a programme of public engagement events 
scheduled throughout the year.

Levels of Corporate enquiries and bookings remain steady, 
with income on target.  New incentives and opportunities 
are being explored to increase income streams within this 
area and new packages and offers are being prepared, for 
example around Christmas and holiday periods. In July, 
W5 hosted the British Interactive Group (BIG) STEM 
Conference, a UK wide science communication conference 
attended by over 300 delegates from across the UK.  
Working with Visit Belfast, a full programme was developed 
to promote not only W5, but also Belfast as a tourist 
destination, which was very well received.

Marketing
A series of strong exhibitions and events with extremely 
effective online and offline marketing campaigns has helped 
W5 to reach new audiences and achieve its best visitor 
numbers ever. W5 also gained recognition by winning ‘Best 
Marketing Initiative’ at the NI Tourism Awards 2016 as well 
as ‘Best Marketing Initiative’ and ‘Best Digital Marketing’ at 
the Belfast Business Awards 2016 for its ‘Monster Manor’ 
campaign. An increased focus on digital marketing has seen 
a massive rise in traffic to the W5 website This initiative has 
also seen a 52% increase in Twitter ‘Followers’ and a 70% 
increase in W5 Facebook ‘Likes’ in 2016.
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W5 Highlights
• January 2016 saw the launch of a new partnership 
‘Education at W5 powered by SSE’, with a newly developed 
education programme and fantastic new graphics 
throughout the building.  Starting the year with a bang, 
the team took to the stage at the BT Young Scientist and 
Technologist of the Year at the RDS in Dublin reaching over 
10,000 young people with shows and science activities.

• February included the launch of the new Wellcome 
Image Awards, and a broad range of events and exhibitions 
supporting the NI Science Festival, including the ‘Better 
Stronger Faster’ exhibition.

• March saw a change of focus in the public events 
programme, with the development of new theatrical science 
shows, the first of which was ‘The Big Bang Theatre’. With 
an early Easter, Carnival Games finished off the month - a 
series of old fashioned games with a modern technological 
twist!  Birthday celebrations included competitions for 15 
lucky primary school classes to win a class trip including 
transport to W5, and ‘Golden Tickets’ for 15 community 
groups, enabling them to have unlimited access to W5 for a 
year.  

• Capital development plans continued in April with the 
arrival of ‘Augmented Reality’ to W5. This new iconic 
exhibit premiered with ‘An Encounter with Dinosaurs’. 
Visitors could see themselves on the big screen with 
some of the most realistic animated computer generated 
dinosaurs outside of a movie theatre and proved to be 
another big hit.

• CreativiDay was a new initiative for April, which aimed to 
inspire our visitors to exercise their own creativity through 
visual and hands-on demonstrations from local businesses, 
organisations and hobbyists / artists / makers. 

• Events across May and June supported both the new 
augmented reality exhibit and the new Build It! exhibition, 
engaging over 2,500 visitors in hands on activities.

• Over the summer period, in addition to W5’s public events 
programme and Build It! exhibition, new programmes and 
activities were introduced.  Site wide education initiatives 
continue to be explored including a Hockey / STEM 
Summer Camp with the Belfast Giants in August 2016 for 
community groups.  Further cross community / cross site 
activities were developed with these groups to support 
this initiative and create a legacy piece that will be used to 
further enhance site wide public engagement and education.

• W5’s Early Years programme, Little Sparks, was re-
launched in September 2016 and the capital refurbishment 
programme continued as the summer exhibition was 
transformed and installed into its new permanent home on 
level 4 where it became the new ‘Construction Zone’.

• The autumn saw the return of family favourites, with some 
decidedly ghostly goings-on in October as visitors were 
asked if they were brave enough to investigate the creepy 
mansion known as Monster Manor. Really spooky, a little bit 
scary and a whole lot of fun with a very effective marketing 
campaign, Monster Manor yet again attracted record visitor 
numbers over Halloween.  Education programmes included 
a Teachers Open Day to showcase and promote the wide 
range of curriculum linked activities available, however 
the main highlight was on 18th October 2016, when W5 
welcomed astronaut Tim Peake, the first British astronaut to 
visit the International Space Station to W5. 

• In November 2016, the second Friendship Four Festival 
of STEM took place, again as part of an Odyssey site wide 
international programme of engagement.  The programmes 
included something for everyone with a schools and public 
events programme across the month.

• Christmas at W5 was as magical as ever, including ‘A 
Visit to Santa’ and the ‘Winterland Express’.  This winning 
combination, along with an improved online booking facility 
ensured that record visitor numbers were achieved in 
December ending the year on a high. 



The Arena’s story of 2016 has been one of continuous 
innovation in terms of events, customer experience 
and technology.  The major capital investment in the 
previous year has given us the platform to develop new 
opportunities across all areas of the business with the 
overall aim of providing the best possible experience for 
all our visitors.

Event Highlights
The events diary in 2016 reflects the ever-increasing 
diversity of artists and formats visiting the Arena. Early in 
the year we were privileged to host Adele at the start 
of her record-breaking world tour, as she made the SSE 
Arena Belfast her base for rehearsals which culminated in 
her first-ever Arena performances right here in Belfast.
In April we were transformed into a gigantic party venue 
as Peter Kay’s hugely successful Dance For Life raised 
funds for charity while giving those who attended one of 
the best nights out in recent memory. Dynamo brought 
his sell-out tour to the Arena in May with five shows in 
total proving him to be a star attraction. In July the Arena 
was transformed into a rehearsal and performance space 
for two weeks as the kids of Perform Boot Camp put the 
adaptability of the venue to great use as they brought the 
youth musical version of Cats to Belfast in our intimate 
theatre format.
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THE SSE ARENA
BELFAST

It was great to see the stars of the Ultimate Fighting 
Championships return after a gap of nine years, and 
it gave us an opportunity to showcase the venue to a 
worldwide audience.

Ice Hockey
The return of the NCAA Friendship Four US college 
competition allowed us to renew friendships developed 
in its inaugural year in 2015, and we look forward to 
welcoming more US colleges in years to come. As 
we plan ahead as hosts for the World Ice Hockey 
Championships in April 2017, we look forward to 
continuing to build the reputation of the Arena as a host 
for world-class ice hockey and sporting events in general.

Technology
The Arena continues to be at the forefront of innovation 
within the industry, as we build on the ongoing 
investment in digital infrastructure. We are dedicated to 
the continuous development of new features on the App, 
including a dedicated section for Belfast Giants’ season-
ticket holders and SSE Reward customers, merchandise 
delivery to suites and lounges and integration with 
location based technology through iBeacons, allowing us 



to send more targeted and relevant messaging to our 
customers. As we surpass the milestone figure of 50,000 
App downloads, this gives us ever greater opportunities 
to communicate directly with our customers with the 
technology that they feel comfortable using. As a result, 
the arena is experiencing greater customer conversion 
and loyalty whilst also improving the fan experience, 
making events more immersive and ultimately more 
convenient for fans. And as our data journey continues 
we strive to develop that much sought after single 
customer view and understand our customers and their 
behaviours on a much deeper level than ever before. 
In 2016 we welcomed many venues to experience our 
digital success from across the UK and Europe. 

Partnerships
We have now had the benefit of our first full year of 
our naming rights partnership with SSE Airtricity, and 
we continue to work closely with SSE to find new and 
innovative ways to deliver benefits to our respective 
customers.

As part of our ongoing programme of delivering 
excellent customer service, we have also developed 
links with the University of Ulster which have proved to 
be mutually beneficial in giving students opportunities 
to develop skills in real-life situations whilst providing 
the Arena with an extremely useful source of feedback 
and ideas. We look forward to continuing to build on 
this relationship to build on the links that already exist 
through the Belfast Giants.
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Looking Ahead
The year 2017 promises to be an exciting one as we 
look forward to the Ice Hockey World Championships in 
April and will finish off the year with the Arena’s first-ever 
pantomime.  The 29 Aladdin shows demonstrate the 
commitment to continuing to bring new styles of events 
to the Arena, and will showcase our theatre format to a 
whole new family audience.
We will continue our long-term plan of upgrading the 
facilities for all our customers, to ensure that we offer the 
best experience to all visitors to the Arena.
Finally, I would like to commend the whole team in the 
Arena on being short-listed in the annual Live Music 
Business Awards 2016 for Best Venue teamwork in the 
arena category.



28 Belfast Giants v Nottingham Panthers 
 Play Off
30 The Vamps

APRIL

03 The Sessions
06 Muse
14 Darts
15 The Magic of Motown
19 Little Mix
16 Peter Kay Dance for Life
20 WWE Live
21 Macklemore & Ryan Lewis
25 5 Seconds of Summer

MAY

11 Bryan Adams
14 Johnny Cash Roadshow
18 IL Divo
30 Busted

 
JUNE

07 Neil Young
13 WWE NXT
18  Big Girls Don’t Cry

JANUARY

01 - 03  Winter Skate
02 Belfast Giants v Coventry Blaze
08 & 09 Belfast Giants v Sheffield Steelers
22 & 23 Arenacross
27 Jason Derulo
28 The King is Back, 
 Ben Portsmouth is Elvis
29 The Corrs
31 Belfast Giants v Nottingham Panthers

FEBRUARY

02 Belfast Giants v Sheffield Steelers
12 & 13 Belfast Giants v SG Cortina
15 Slipknot
16 Belfast Giants v Dundee Stars
17 & 18 X Factor
19 Belfast Giants v Nottingham Panthers
23 Belfast Giants v Cardiff Devils 
28 Cross Border Orchestra of Ireland - 
 Peace Proms
29 Adele

MARCH

01 Adele
05 Belfast Giants v Braehead Clan
09 & 13 Dynamo
16 Belfast Giants v Cardiff Devils
18 & 19 Belfast Giants v Fife Flyers
25 - 27 Disney on Ice Silver Celebration

SSE ARENA
Events
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JULY

02 Little Mix
19 Elvis Costello & The Imposters
25 - 06 Aug Perform Boot Camp

AUGUST

06 Perform Boot Camp Presents Youth 
 Production of CATS
20 & 21 Belfast Giants v Fischtown Pinguins
27 Belfast Giants v Braehead Clan

SEPTEMBER

01 - 03 Belfast Tattoo
16 Dimitri Vegas & Like Mike
10 Belfast Giants v Fife Flyers 
17 Belfast Giants v Edinburgh Capitals
24 Belfast Giants v Dundee Stars
 
OCTOBER

01 Belfast Giants v Cardiff Devils
08 Belfast Giants v Braehead Clan
10 Nickelback
15 Lush
18 Bear Grylls
21 & 22 Belfast Giants v Coventry Blaze
28 Status Quo
29 Belfast Giants v Braehead Clan

NOVEMBER

04 - 06 Disney on Ice - Frozen
08  Kenny Rogers
09  Bastille
14 & 15 Rod Stewart
19 UFC
25 & 26 Friendship Four Festival of Hockey
27 Biffy Clyro
  
DECEMBER

02 Elton John
03 Red Hot Chilli Pipers
08 The Simon & Garfunkel Story
09 Andre Rieu
10 Belfast Giants v Sheffield Steelers
16 Bjorn Again 
17   Belfast Giants v Nottingham Panthers
22 & 23  Belfast Giants v Edinburgh Capitals
28 Belfast Giants v Manchester Storm
30  Belfast Giants v Braehead Clan
22 - 31 Winter Skate



The Belfast Giants support continued to grow at the SSE 
Arena in 2016 with a year packed full of hockey.  The 
Giants Season 16, was a hard fought affair with the team 
narrowly missing out on the Elite league title by 5 points. 
The start of the 2016/17 season has seen head coach 
Derek Walser keep his team in title contention, sitting 3 
points behind the current league leaders and entering the 
new year in the semi-final of the Challenge Cup.
CSR & Community/Education continues to play a central 
role in the Belfast Giants with players visiting over 70 
primary schools across Northern Ireland speaking about 
the importance of healthy eating and an active lifestyle.  
Partnered with Ulster University, the Belfast Giants 
currently have 8 players studying towards earning a 
Master’s Degree.
 
In its second year, the Friendship Four continued to grow 
on the success of its inaugural year with 21,749 tickets 
issued for the Friendship Four Tournament, with 10,018 
tickets donated to school and youth groups across 
Northern Ireland.  The games had exceptional TV/media 
exposure and were aired on over 70 different television 
networks across the U.S, Canada, UK and Ireland reaching 
over 50 million homes. The games were also streamed 
live online on BBC Sport NI and on the BBC red button. 
The event contributed to putting the city of Belfast and 
the SSE Arena on the international map.
 

Ulster University has been working closely with the 
Belfast Giants to establish partnerships with the 
visiting U.S. Universities that will include future student 
exchanges and University collaborations. Cultural 
exchanges between youths in disadvantaged areas of 
America and Northern Ireland are in development and 
future tournaments to involve women’s sports are 
being investigated.

In a year packed with hockey and for the first time 
in over 25 years, the IIHF Division II Men’s World Ice 
Hockey Championships will be coming back to the UK.  
Sporting fans will be in for a real treat in April 2017, as 
the SSE Arena will be hosting 15 games of International 
level hockey games over 7 days.
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GIANTS



The Belfast Giants support Angel Wishes and Cancer 
Fund NI and 2016 brought a continuation of our 
commitment to these charities. That commitment is to 
give children with chronic or terminal illness a special 
day with the Giants. On the morning of a home game 
the children enter the locker room to meet the players, 
have photos taken, get autographs, try on equipment and 
watch practice. The family are also given complimentary 
tickets for the game that evening.  

After our last game in the regular season we invited fans 
to come and watch Jonathan Boxill have 8 inches cut off 
his hair. Jonathan’s hair was donated to the Little Princess 
Trust to make a wig for children with illness-related hair 
loss. The event raised funds towards Amyloidosis, a cause 
close to Boxill’s heart.

During the off season Adam Keefe was busy supporting 
various activities for Autism NI including bag packing 
at Sainsbury’s and a jail break event with other local 
personalities at Castle court. He took part in a local 
Celebrity Bake off with Dame Mary Peters and Former 
Ulster Rugby player Paddy Wallace - raising funds for 
Mary Peters Trust.

Adam and Brandon Benedict spent time visiting the Royal 
Hospital for Sick Children, dressing up in the Finn McCool 
mascot costume to entertain the children. 

Other support initiatives included David Rutherford 
attending a local Autism/ADHD family fun day, a 
Dementia NI awareness night in September and players 
promoting the NI Hospice ‘Onesie’ campaign. 

A ballot raised funds for the Scott Matzka campaign - as 
well as raising money the Giants made a video to help 
create awareness of ALS
 
In conjunction with Garry’s Barber Shop a few of the 
players participated in Movember - growing moustaches 
to raise funds to help promote men’s health.  

In December, the Giants allowed a special fan, Dylan 
Caughey to travel with the team on a double header 
weekend. Dylan went on the bus and boat with the 
players. They talked tactics and stats, he picked the player 
of the game and visited them in the away locker rooms.  
Dylan had an absolutely incredible time. He said it was 
‘the best 48 hours of his life’.

More recently, over 1000 teddies have been donated by 
Giants fans for Teddy Toss - an initiative where players will 
visit various hospitals to deliver and visit with sick children. 
We will also donate some of the teddies to the Cool FM 
Christmas Mission appeal and various other charity shops. 
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The Giants support 
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It has been another busy and successful year on the 
Corporate Social Responsibility front, with the Odyssey 
reaching out to some of the most vulnerable and needy 
children and young adults within the community. Some of 
our activities have included:

Business Mentoring and Guidance
• Assisting Fleming Fulton School with interviewing 
and selection of the management team of their mini 
enterprise company which this year was ‘Sparkles & 
Sprinkles’, a company set up and run within the school 
selling seasonal Christmas themed merchandise.

• Hosting a trainee’s workshop at the Odyssey for Dr B’s 
Kitchen, a Barnardo’s sponsored charity.  The workshop 
allowed the young people to experience the busy Food 
& Beverage team at Odyssey, giving them an insight into 
the high volume and extremely busy hospitality sector.

“Working with the Odyssey has made a world of difference 
to Dr B’s Kitchen and Barnardo’s NI as an organisation.  We 
in Dr B’s truly value the Odyssey’s support who are always 
on hand to offer their perspective, kindness and generosity.”
Lesley Dobson – Dr B’s Kitchen

Aiming Higher Programme
The Aiming Higher project has helped improve the 
employability skills of young people aged 16-21 
and helped them move into education, training or 

employment following a six month programme.  Working 
closely with NI employers, through mentoring, confidence 
building activities and work inspiration sessions. Aiming 
Higher has equipped young people with the skills and 
confidence sought by employers, maximising their 
chances of securing future employment or relevant 
education and training.

“Without this type of support we would not have the 
opportunities we have had and we are thankful to the 
Odyssey for the support they have offered the Aiming 
Higher project.  As the project has now finished we are 
looking forward to the future and linking in with the Odyssey 
as they develop the Odyssey Academy which will work 
with young people who are not in education, training or 
employment and assist them in gaining the job or training 
opportunity they so want.”  
Emma Morrison - Education Manager (Business in the 
Community).

VIP Experience to Disney on Ice
One of the highlights of the year was hosting a group of 
young Syrian Refugee children on behalf of Barnardo’s 
NI Refugee Support Service to the ever popular Disney 
on Ice show at the SSE Arena. A group of 25 children 
and some adults were hosted in the VIP suite to see this 
wonderful extravaganza, an experience they have never 
seen before.  
 
“We didn’t know exactly what we were coming to see, but 
the show was like nothing I have ever saw before, it was 
mesmerising!”
Syrian Refugee (Parent)
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The trading activities of the Odyssey Trust are carried out 
by wholly owned trading subsidiaries that gift aid all of their 
profits to the Odyssey Trust.  This gift aid is an essential 
element for the Trust to fund its charitable activities. A 
wide range of business interests are managed including the 
commercial activities in the Arena, W5, the Car Park and 
other ancillary commercial matters.

Product offerings and customer service levels in the Arena 
continue to be enhanced, with greater attention placed 
on the reduction of queue times during events at the SSE 
Arena, which had a noticeably positive impact on trading. 
Furthermore, as a result of the Odyssey Trust’s investment in 
facilities and infrastructure within the Arena, which in recent 
years have included a commitment to high-speed Wi-Fi, 
the installation of IPTV-enabled Digital Screens, and the 
development of an integrated venue App, we have been able 
to determine that on a like-for-like basis the Arena generally 
trades better for events than it did for those same events 
prior to the recent investment in the Arena’s facilities. 

The increasing digital engagement opportunities for our 
customers has continued to create opportunities for key 
clients and commercial partners to populate marketing 
channels across the SSE Arena with brand messaging and 
calls-to-action, reaching a wide and demographically varied 
customer base. A number of these clients also avail of 
hospitality services at the SSE Arena, and this past year 
was the most successful to date for the Arena’s annual VIP 
Suite membership, with all available suites fully subscribed. 
A new and versatile Share-a-Suite option was introduced 

to customers and this has been very well received, giving 
couples and groups of friends the opportunity to wine and 
dine in a suite for select entertainment events. 

The Belfast Giants enjoyed its broadest mix of local 
sponsorship to date with a number of new clients joining 
the Giants in the 16/17 Season, including a record number 
of sponsors extending to multi-year commitments. As with 
previous seasons, great attention was placed on Game Night 
Entertainment, and we saw increasing levels of expenditure 
from Giants fans engaging with off-the-ice activities such 
as the popular 50-50 Raffle, Chuck-a-Puck and Shirt off 
the Back. Webcasting revenue also increased year-on-year, 
with more away fans watching live broadcasts via Giants TV. 
Finally, Giants Merchandise delivered its best ever season 
for our merchandise partners and many fans also took 
the opportunity to purchase bespoke items created for 
the Friendship Four ice hockey tournament, hosted by the 
Giants each year. 

W5’s commercial performance was buoyed by another 
record year for Visitors, with 263,000 people passing through 
W5’s doors. Overall, W5 enjoyed its strongest trading year 
to date and the high attendance contributed positively to 
Coffee Shop and Coffee Dock income, along with strong 
sales in the W5 Shop, despite its move to a temporary 
location to allow sufficient space for the development of 
Spacebase. W5’s Corporate Income also recorded one of 
its best ever years with an increasing number of businesses 
and commercial partners utilising W5’s excellent corporate 
facilities in The Point and W5 Lecture Theatre. 

New commercial partners supporting W5 this year 
included a banking partner collaborating with W5 for the 
launch of the interactive ‘Moneyville’; a leading retail chain 

activated a partnership that includes branding within the 
W5’s popular Discovery Zone Supermarket for under-
8s; and the Arena’s naming rights partners, SSE Airtricity, 
embarked on its second year of sponsorship of W5’s Core 
Education Programme, which includes Science Workshops 
in classrooms on site, and school visits via W5’s Education 
Outreach Programme. 
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TRADING 
ACTIVITIES

2015

2016

Car Park

21%

Car Park

19%

Rents

3%

Rents

3%

W5 Commercial 
Activities

8%

W5 Commercial 
Activities

7%

Arena Commercial 
Activities

68%

Arena Commercial 
Activities

71%



The financial reporting framework that has been applied 
in the preparation of the financial statements is the 
applicable law and United Kingdom Accounting Standards, 
including that for charities. The results for 2015/16 show 
the continuing positive position. The Accounts have been 
audited in accordance with International Standards on 
Auditing (UK and Ireland). The Group Statement of 
Financial activities and Balance Sheet extracted from the 
audited financial statements (signed on 19 December 
2016), are included in this report. A full copy of the 
statutory accounts can be obtained from the Company 
Secretary.

GROUP STATEMENT OF FINANCIAL ACTIVITIES 
The Group Statement of Financial Activities for The 
Odyssey Trust Group covers W5, the Arena, Car Park, 
Estate Management and Pavilion head rent. The trading 
profit before depreciation and taxation amounts to £1.7m 
(£1.9m loss 2015).

In 2015/16 the outgoing resources included £3.1m as 
a commercial contract was entered into to benefit the 
future profitibility and cash flow. Under FRS12 Provision 
and Contingencies the present value of the future 
payments is accrued at inception of the contract, while the 
potential future benefits will accrue over the next 10 years. 
The liability will be released over the following 10 years.  

GROUP BALANCE SHEET
The Group Net Assets amount to £51.1m (£51.9m) The 
Fixed Assets amount to £45.8m being largely the original 
building costs for the whole of the Odyssey Complex net 
of depreciation. Debtors, Bank balances and Creditors 
reflect the working capital requirements of The Odyssey 
Trust. The Bank balances include trading accounts and 
deposits most of which are offset by short-term creditors. 
The Funds are made up of those which are general 
purpose and those that are designated and restricted for 
specific purposes set out in the agreements under which 
The Odyssey Trust operates.

ORGANISATIONAL STRUCTURE
The Odyssey Trust is a company limited by guarantee, 
registered as a charity with the Norther Ireland Charities 
Commission (NIC100113) and was established under a 
Memorandum of Association which sets out the objects 
and powers of the charitable company and is governed 
under its Articles of Association.

The Odyssey Trust has four subsidiaries; the trading 
subsidiaries gift-aid all, or substantially all of their taxable 
profits to the Odyssey Trust.

W5 (also a charity NIC100112) is a wholly owned 
subsidiary and operates the Science Centre. 

The Pavilion is operated under a lease with a private 
sector tenant which sub-leases individual units. At the 
date of this publication the Pavilion tenant is currently in 
administration appointed by the bank. 

GOVERNANCE
The Board is responsible for strategic direction and policy. 
The Directors seek to ensure that a broad representation 
of skills is properly reflected on the Board. The Chief 
Executive is responsible for ensuring that the Odyssey 
Trust delivers the strategy and that key performance 
indicators are met.

The Odyssey Trust maintains a high level of governance 
practice which it keeps under regular review. 

Sub-Committees of the Board are Audit and 
Remuneration & Nominations. A formal risk management 
process operates to assess all business risks and implement 
risk management strategies. Internal Audit is carried out to 
assess the adequacy and effectiveness of the Company’s 
system of internal control.

Overview of Financial Statements
Year ended 31st March 2016

Corporate Governance
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–

44,912,303

44,912,303

1,142,921

29,540

183,873

16,380,177

17,736,511

(8,185,774)

9,550,737

54,463,040

(2,607,365)

51,855,675

213,441

7,264,640

41,117,312

–

–

3,260,282

–

51,855,675

–

45,831,904

45,831,904

1,593,231

27,078

190,622

12,604,321

14,415,252

(6,525,394)

7,889,858

53,721,762

(2,607,365)

51,114,397

893,911

10,076,803

40,083,477

60,206

–

–

–

51,114,397

The Odyssey Trust Company Limited 
Group statement of financial activities

Incoming resources

Incoming resources from generated funds:

Voluntary Income

Activities for generating funds

Investment income

Incoming resources from charitable activities

Other incoming resources

Total incoming resources

Resources expended

Costs of generating funds:

Fundraising trading: cost of goods sold 

and other costs

Investment Management costs

Charitable activities

Governance costs

Total resources expended

Net incoming/(Outgoing) resources 

before taxation and transfers:

Taxation:

Net incoming/(outgoing) before transfers

Transfers

Gross transfers between funds

Net movement in funds

Reconciliation of funds

Total funds brought forward

Total funds carried forward

All amounts above relate to continuing operations of the group. There is no difference between the net incoming resources 

for the year stated above, and their historical cost equivalents.

5,266

2,178,721

129

2,184,116

1,638,228

3,822,344

2,510,923

–

2,510,923

2,320,395

54,542

4,885,860

(1,063,516)

–

(1,063,516)

(3,170,395)

(4,233,911)

44,377,594

40,143,683

–

7,412,373

82,181

7,494,554

2,518,153

10,012,707

5,398,469

42,441

5,440,910

3,725,105

162,668

9,328,683

684,024

(361,786)

322,238

3,170,395

3,492,633

7,478,081

10,970,714

5,266

9,591,094

82,310

9,678,670

4,156,381

13,835,051

7,909,392

42,441

7,951,833

6,045,500

217,210

14,214,543

(379,492)

(361,786)

(741,278)

–

(741,278)

51,855,675

51,114,397

414,548

8,652,721

98,049

9,165,318

3,713,330

12,878,648

11,024,810

6,042

11,030,852

5,346,083

277,234

16,654,169

(3,775,521)

360,695

(3,414,826)

–

(3,414,826)

55,270,501

51,855,675

Restricted
Funds

£

For the year ended 31 March 2016

Unrestricted
Funds

£

Total
2016

£

Total
2015

£

The Odyssey Trust Company Limited 
Group balance sheet

Fixed assests

Intangible Assets

Tangible Assets

Current assets

Debtors:

Amounts falling due within one year

Amounts falling due after one year

Stock

Bank and cash

Creditors: amounts falling due within one year

Net current Assets

Total assets less current liabilities

Creditors: amounts falling due after more 

than one year

Net Assets

Funds

Unrestricted funds:

General reserve

Designated fund

Restricted funds:

Construction fund

Friendship Four fund

Estate Management fund

Arena fund

W5 fund

Total funds:

For the year ended 31 March 2016

Total
2016

£

Total
2015

£
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